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GloveIt is excited to partner with the Susan G. Komen Breast Cancer Foundation in the fight

against breast cancer. The mission of the Komen Foundation is to eradicate breast cancer as a life-

threatening disease by advancing research, education, screening and treatment. As exclusive

licensees of Nicole Miller Golf, we are proud to showcase our "Pink Ribbon Collection." This

classy and fashionable print is a tasteful and chic way to support a worthy cause and the women

we love. GloveIt will donate $1.80 from the sale of each "Pink Ribbon" glove set to the Komen

Foundation, with a guaranteed minimum of $10,000. Go to www.gloveit.com to order.

Golfoholics TM, the company built on the passion of some 50 million golf junkies worldwide, recently
brought smiles to the faces of participants at the local River Creek Country Club's Susan G. Komen Breast

Cancer Foundation tournament by donating scores of solid pink baseball caps. "At Golfoholics we

celebrate the joy of the game ... making people smile and giving back to the community are two

things we enjoy about our business," said Bill Replogle, Golfoholics Founder. Golfoholics also has

the pink baseball cap available for sale on their Web site at www.goHoholics.com. A portion of

the proceeds from the sales of those pink baseball caps will be donated to breast cancer research.

GOLFKARTKADDV
The Golf Kart Kaddy is one of the most innovative products ever to be introduced to the golf

industry and just won the prestigious Best New Product Of The Year at The 2006 Fall PGA

Expo. It makes your golf bag act like a stand bag on the back of your cart. Simply attach the

product to your golf bag, tighten the Velcro strap and head off to the golf course... it's that easy!

In honor of Breast Cancer Awareness Month Golf Kart Kaddy will be making a $5.00donation

to Breast Cancer Research for every PINK Golf Kart Kaddy sold thru 12/31/06.For additional information on the Golf Kart Kaddy call
877-844-3433 or visit their website at www.golfkartkaddy.com. . --- __d' .-.

In March 2004, Wilson introduced the Hope line, an assortment of golf equipment tailored

specifically for the female athlete. Created in honor of raising breast cancer awareness, all

Hope line products feature the BCRF pink ribbon and include educational information on

how to prevent breast cancer. As the Official Sporting Goods Sponsor of the BCRF, Wilson

donates a minimum of $150,000 annually and has contributed nearly $1 million dollars to breast cancer research to date.

Hope products consist of a ten-piece club set and bag, and golf balls; as well as other must-haves for gold enthusiasts. New

for 2006, Wilson expanded the line to include multi-hued gold balls, and a Clamshell pack complete with Hope visor/cap,

four Hope balls, four Hope tees, a Hope bracelet and more. For more information, log on to: www.wilson.com

WILSONGOLF1SHOPE
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The GustBuster is a 62 or 68 inch golf umbrella with patented tear drop flow-through design that

withstands winds over 55 M.P.H., making it the ultimate wind umbrella that does not le~k. The
joints and ferrule of the GustBuster are constructed of Ultra High-Density Poly-Carbonate, and

won't break or turn inside-out. The GustBuster uses Nylon that is a strong 190 thread per inch

blend that won't fade, which is why it's backed by the manufacturer with a lifetime repair or

replacement warranty. Gustbuster is donating 10% to Breast Cancer Research for every PINK

GustBustersold through the end of 2006. For more information call (888) GUSTBUSTER or
visit their website at www.gustbuster.com.
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